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Mike Veeck, Allen Fahden : Another Boring, Derivative, Piece of Crap Business Book: MakeThe First Basic
Leap In Work in 100 Years, Laughing All The Way before purchasing it in order to gage whether or not it would
be worth my time, and all praised Another Boring, Derivative, Piece of Crap Business Book: MakeThe First Basic
Leap In Work in 100 Y ears, Laughing All The Way:

1 of 1 people found the following review helpful. A Practical Joyful Masterpiece! By Pete the Midnight GolferAsa


http://f3db.com/pub/links.php?id=1599324725

blind writer making observations, both good and bad, about my disability, | am amazed at how much of what I’'m
doing lines up with Veeck Fahden’s’ Another Boring, Derivative, Piece of Crap Business Book!” It's a masterpiece!
I’'m certainly taking my weaknesses and flipping them. I’m even laughing at them. The only assertion made in the
book that | would also consider flipping is when they state in Chapter 20: “Be conscious of what you are telling people
visually!” My friends will laugh and tell me that some so and so just gave me a nasty ook or the evil eye, and | just
smiled back at them. One of my favorite expressionsis “you can’t stare down a blind man!” What's great about this
book isthat it isjoyful and really works.With Relish,Pete the Midnight Golfer2 of 2 people found the following
review helpful. It's like getting anew brainBy Kerry Jacobsonlf you let this book lure you out-of-the-box, it changes
everything. It's like getting a new brain, which is more fun and smarter. Wisdom doesn't have to be serious.0 of O
people found the following review helpful. Thisis worthy!By Dr MA joy to read. Witty. Thought provoking.
Definitely not like the typical business book. Helps you to think differently and laugh along the way. As an avid
reader, this book was a delight and quite unusual. | highly recommend.

There' s never been abook like this.It will make you laugh, and open up newthinking that’s made millions.It has a
video inside. It makes stupid intothe new smart.Y our rivals will be so off put by the titlethat they’ | never stoop to
read it. This getsyou in the clear to leap, and they won’teven know what hit them.

About the AuthorMike Veeck is a nationally renowned speaker, entrepreneur, college professor, marketing,
promotions and advertising expert as well as an owner of six successful minor league baseball teams. Hisnameis
synonymous with fun and creativity and he continues to blaze new trails each year. Who else would train apig to
deliver baseballs to the umpire, hire mimes to perform instant replays or lock fans out of the stadium to set an all-time
attendance record for fewest people at agame? The Veeck family started in baseball nearly a century ago when Mike's
grandfather was president of the Chicago Cubs. Mike' s father Bill, amember of the Baseball Hall of Fame, was the
owner of the St. Louis Browns, Cleveland Indians, Chicago White Sox and the then minor league Milwaukee Brewers.
Bill Veeck isremembered for signing Larry Doby, the first African —American to play in the American League (1947)
and for sending 3-foot, 6-inch Eddie Gaedel to bat in a major league game. Mike began his baseball career with the
Chicago White Sox and has also worked for the Detroit Tigers, Florida Marlins and Tampa Bay Rays. It iswith the
belief that anything is possible and fun is crucial to success that Mike runs his companies. His Saint Paul Saints have
become a model organization and along with this culture of fun, it’'stheir willingness to take creative risks, forge
innovative partnerships and deliver outstanding customer care that proves to be the positive difference that leads to
success. It s no surprise then that SNL alum and film guy Bill Murray (a co-owner and partner with Mike in a number
of ventures)serves as Team Psychologist / Director of Fun. Murray is sometimes seen taking tickets, selling programs,
coaching third base and giving noogies. Fans love the positive vibe, family feel and great customer service they get at
Mike's ballparks! This business philosophy has garnered nationa attention, with Mike being featured on NBC Nightly
News, 60 Minutes, HBO Real Sportswith Bryant Gumbel, ESPN Sports Center, The Late Show with David L etterman
and many other national media outlets. With his teams practicing all this fun and passion in the workplace, providing
great customer care, exceeding aggressive sales goals and gaining national attention for his creative promotions and
partnerships, Mike decided to highlight his coworkers and tell these stories in his book — Fun Is Good! In responseto
the success of the book and organi zations asking to learn more of this philosophy, Mike created the consulting
company of the same name, Fun Is Good. He and his team lead entertaining seminars, training sessions and keynote
speeches across the country. Mikeis a highly sought after speaker, allowing him the privilege of working with many
companies each year, including 3M, The NBA, Deluxe Corporation, General Mills and NASCAR, to name just afew.
Mike and hiswife, Libby, reside in Mt. Pleasant, South Carolina. He is the father or two children, William “Night
Train” and Rebecca.Just on the strength and uniqueness of hisideas, Allen Fahden has gotten the attention of peoplein
groups of up to 50 million. His One-Book Book Store, ReadDundant, appeared in People Magazine, on ABC News,
the BBC, National Public Radio and in major city newspapers. The store featured only Fahden’s book in 13 different
departments. His promotion for the Portland Beavers, during the Enron scandal (Arthur Andersen Appreciation Night)
got him on CNN and ESPN. “It costs $5 to get into the ball game, but we give you areceipt for $10 for tax purposes.”
Fahden has worked with clients Paul McCartney on his food venture and Bill Murray and Mike Veeck on their
professional baseball teams. As a speaker he appeared for 20 of the top 100 companiesin the world, ranging from
.com to Coca- Cola, GE and Disney. Shell Oil reported that using Allen’ s techniques saved them a million dollars per
team. Allen’s systems gave Qwest a 38% sales increase and division sales grew from $20 million to $60 million over
the next two years. Allen’s Team Dimensions Profile assessment that streamlines innovation has sold more than a
million copies worldwide. He has written several books, including chapters on strength-based work for the best-selling
book The One Minute Millionaire by Chicken Soup for the Soul author Mark Victor Hanson. Allen spoke at the first
Fortune Magazine Innovation Forum alongside Warren Buffet and the CEOs of the top Fortune 500 corporations. He
has trained and entertained audiences in the United States, Canada, Malaysia, Singapore, Germany, and Spain.



